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CREATIVE DIRECTION & STRATEGY

Creative Direction & Concept Development: leading vision
and strategy for brand identities and marketing campaigns

Brand Strategy & Positioning: defining and ensuring
consistent brand messaging and positioning across all
platforms.

Storytelling & Content creation: developing engaging
narratives and content for digital, print, and social
media campaigns.

Social Media Strategy & Content: crafting social
media strategies, designing content (Instagram
feeds, templates), and implementing content plans.

Production Supervision: overseeing on-site production
(photo/video shoots, events) to ensure
high-quality, timely execution.
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DESIGN SERVICES

Branding Logo design, corporate identity, brand
pooks, and guidelines.

Graphic Design: Print materials (posters, flyers,
brochures, catalogs), outdoor advertising (billboards,
city-lights, shop windows).

Packaging Design: Concepts, labels, boxes, and
product packaging design.

Digital Design & Web: Wireframes, mockups,
UI/UX design, WordPress online shops, landing
pages, including Quality Assurance (testing, design
evaluation).

Photography & Video Production: Mobile and
camera-based content creation, video editing and
montage for smm and branding.


















The process began with a detailed
marketing and creative strategy, ensuring
alignment with the target audience and
industry trends. As a creative director, |
was tasked with developing a concept
that encapsulated the clinic’s focus

on biohacking, wellness, and aesthetic
medicine. The brand identity was
conceptualized to communicate innovation,
well-being, and premium aesthetics, while
mMaintaining a modern and sophisticated
appeal.



A strong emphasis was placed on color schemes, typography, and organic textures to create
a natural and refreshing aesthetic across all branding materials. This identity seamlessly
extended into the digital space through a visually engaging website and a curated
social media presence, ensuring consistency across all touchpoints.



| designed the brand book, which included style
guidelines, POSM, catalogs, and other essential
materials to ensure brand consistency. This effort not
only established a cohesive visual identity but also
laid a clear strategic foundation, ensuring that every
design element communicated the brand’s core
values and vision.









Storytelling played a key role

in communicating the brand's
values and ethos. The concept
of well-being and natural
biohacking was reflected in the
brand's social media content.

My role involved developing
content ideas and collaborating
with the SMM manager, where |
provided strategic direction and
supervision to ensure the brand's
story was told consistently
across platforms.



In addition, | was responsible for creating aesthetic content, including photos and videos. | personally decorated and stylized the scenes,
crafted visual concepts, supervised photographers and operators, and ensured the content aligned with the clinic’s identity.






























For “Estacion de Té," | managed the start of the project, working closely
with the owner to develop a creative and marketing strategy, along with
the brand identity. This included brainstorming, mood boards, competitor
research, and data analysis. After choosing the best direction, | crafted the
branding concept and curated the interior decoration to align with the
brand's vibe, ensuring a cohesive and authetic customer experience.



As part of the strategy, we opted for an affordable
WordPress template, which

| extensively customized to reflect

the vibrant and unique concept of the tea shop.

Ensuring the quality of the website was essential.
| conducted a thorough quality assurance

check to guarantee that it was not only visually
appealing but also fully functional, providing a
seamless user experience. This attention to detail
helped the welbsite meet both aesthetic and

technical standards.


https://estaciondete.es/
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https://bqualitybcn.com/
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LET’S
CONNECT

My portfolio is just a glimpse of what | can do.
With the ability to adapt across industries —
Healthcare & Beauty, Fashion, Tech, Consulting,
HoReCa, Travel, Real Estate, and more — | create

tailored, impactful solutions.

From concept to print, from words to digital, |
don't just design; | think like an entrepreneur,
working hand-in-hand with businesses to truly
understand their needs. If you're looking for
someone who blends strategy, creativity, and

execution seamlessly — let's talk!
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